TOD and The Mobile Office
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atrix for the
ICe Locations

Accessibility

wEase of access
wNear light rail

wUse Google Maps|
to layer light rail
locations with
office services,
coffee shops, and
restaurants
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wlhe MO

MONTHLY
outlines the
marketing
efforts to
attract
MOWSs
(Mobile
Office
Workers) to
highlighted
TODs.

w 1 he website

and online
blogs will
allow MOWs
to connect
with other
MOW/s, links
to promos,
marketing,
and business
Services

Business Promotio

wpBusinesses

will have
access to
free
marketing
and
promotions
through the
MO Monthly
and the
website




uRide light rail
wWApply measurement matri

uDevelop newsletter
uCreate website

2 weeks

N

wMarketing efforts begin

wrarget TOD businesses fa
potential MOWSs

oPromote to businesses
allowing MOWs

wConnect MOWSs to TOD
promotions

WNE STOP marketing for
linking all potential
beneficiaries

3 months




res of Success

Increased
visibility of
Transit and

TOD
locations

Increased
Ridership




