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Theory: places become 
significant because of 
localization, therefore in order 
to achieve POP it is important 
to understand localization.

Localization: specific 
constructs and strategies that 
have a direct correlation to 
their environment.
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In the Transit Alliance white 
paper: Creating and Sustaining 
‘People-Oriented-Places’ of the 
10 transit photos, 1 has  
people in it.  (10%)

The ULX Urban Land Institute  
report September 2006 on Ten 
Denver TODs, 10 photos and 
zero have people in them.

RTD’s TOD Strategic Plan has 
3 photos, zero have people in 
them.

City of Denver TOD Strategic 
Plan has 70 photos and 27 of 
them have people in them. 
(39%)
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To evaluate the success of FasTrack’s TOPLD’s in ac hieving the 
POP culture that is desired.
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